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Motivation   

 
 Large and growing numbers users of smartphones and 

tablets 
 Increase: 

1. Consumers’ perception of added value of fruit en 
vegetables 

2. Interaction with consumers 
3. Consumers’ confidence in safety horticultural food 

 Veggipedia app 
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Veggipedia app 

 

 

Download 
in the  

appstores 
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Purpose Consumer Interaction  

More insight into:  
1. The possibilities and effectiveness of apps as a 

form of communicating with consumers  
literature study 

2. The strengths and weaknesses of the Veggipedia-
app according to consumers  qualitative 
consumer study 
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Purpose literature study   

More insight into: 
1. Offer and use of apps 
2. (Conditions for) effectiveness of apps 
3. Specific challenges Veggipedia app 
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Offer and use of apps in general 
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Apps on fresh food  
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The most popular food apps are... 
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Effects on attitude and behavior 

 Too little research 
 Persuasive technology 
 Advantages 
 Conditions: 

● Support users’ goals 
● Exchange information 
● Credibility 

 Mobile persuasive technology potentially extra effective 
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Challenges Veggipedia app 

 
1. Increase perception of added value: 

● Taste, affordability, health, food safety and 
convenience!!!! 

● (regional) origin, tracebility, sustainability 
2. Increase interaction with consumers: 

● Value 
● Control 
● Full picture 

3. Increase consumer confidence in safety horticultural 
food: 
● Communication! 
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Consumer research 

 44 respondents 
 Homework 
 Six, three-hour group interviews: 
1. What do respondents like and dislike about the app?  
2. To what extent is the app considered to be credible? 
3. Expect respondents to eat more fruit and vegetables 

and appreciate these products more? 
4. Does being approached by polls, participating in a 

particular consumer forum on fruit and vegetables and 
the addition of information on sustainability, appeal to 
respondents?  
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Conclusions 

1. The serene appearance, abundance of information and 
alerts are appreciated, but most of all the app’s  
versatility and objectivity 
 

2. Information about products and recipes is regarded as 
more valuable and reliable than information about 
grower, dealer or retailer 
 

3. Information about products and recipes might 
contribute to eating more types of fruit and vegetables  
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Conclusions 

4. Polls, participating in a particular forum on fruit and 
vegetables and addition of information on 
sustainability, are not very popular 
 

5. Several concrete suggestions for improving the app 
were made 
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Recommendations 

1. Emphasize that the Veggipedia app contributes to 
healthy, tasty, varied, seasonal and safe food, and 
improve the app with regards to these issues 
 

2. Emphasize the app’s versatility and objectivity and 
improve the app with regards to these issues 
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